
     

     

     

The GCCA has completed the investigation into the baking soda production/sale sector and established a violation of Article 113 

(unfair competition) of the Law of Georgia on Competition. As a result, the defendant was fined over 14,600 GEL. According to the 

Agency’s decision, in order to eliminate the infringement of the law, the respondent party was directed to bring its actions into 

line with competition legislation. Changing the packaging of its product (baking soda) so that it has as little resemblance to the 

appearance of a competing company as feasible reduces the chance of consumer confusion between the two. 

      https://gcca.gov.ge/index.php?m=372&news_id=1500

     

GCCA held a round table for judges 

 https://gcca.gov.ge/index.php?m=372&news_id=1499  

Working visit of GCCA employees to Vienna  https://gcca.gov.ge/index.php?m=372&news_id=1498 

Irakli Lekvinadze delivered a speech at the ComCom conference on the challenges of the television advertising market    
https://gcca.gov.ge/index.php?m=372&news_id=1497 

A round table on competition law enforcement issues was organized with the participation of regulatory bodies

 https://gcca.gov.ge/index.php?m=372&news_id=1490 

Irakli Lekvinadze delivered a speech at the Central Asian Competition Forum in Kazakhstan

https://gcca.gov.ge/index.php?m=372&news_id=1496 

The Georgian Competition and Consumer Agency representatives participated in the KIU employment forum

https://gcca.gov.ge/index.php?m=372&news_id=1495 

Irakli Lekvinadze provided the report at the sitting of the Sector Economy and Economic Policy Committee of the Parliament

https://gcca.gov.ge/index.php?m=372&news_id=1514 

A representative of the GCCA participated in the webinar arranged by CADE 

https://gcca.gov.ge/index.php?m=372&news_id=1488 

The Competition and Consumer Agency participated in the “SEU Employment Forum 2024”

https://gcca.gov.ge/index.php?m=372&news_id=1494 

Irakli Lekvinadze held his meeting with the Ambassador of the Kingdom of the Netherlands to Georgia, Meline Arakelian

https://gcca.gov.ge/index.php?m=372&news_id=1515 

Agency representative attends the seminar hosted by the OECD-GVH RCC in Chisinau

https://gcca.gov.ge/index.php?m=372&news_id=1492 

The Georgian Competition and Consumer Agency (GCCA) has published its 2023 report

https://gcca.gov.ge/index.php?m=372&news_id=1491 

Representatives of the GCCA met with the eCOMMERCE ASSOCIATION GEORGIA members

https://gcca.gov.ge/index.php?m=372&news_id=1486 

Irakli Lekvinadze, the Chairman of the Competition and Consumer Agency, met with students

https://gcca.gov.ge/index.php?m=372&news_id=1489 

Irakli Lekvinadze presented the Agency’s 2023 report to the Human Rights and Civil Integration Committee 

https://gcca.gov.ge/index.php?m=372&news_id=1513 

The final meeting of the steering committee was held in the frame of the EU-funded Twinning Project

https://gcca.gov.ge/index.php?m=372&news_id=1511 

A representative of the international company RBB Economics conducts training for the representatives of the GCCA

https://gcca.gov.ge/index.php?m=372&news_id=1510 

GCCA representatives participated in a seminar organized by the OECD-GVH RCC

https://gcca.gov.ge/index.php?m=372&news_id=1508  

Irakli Lekvinadze attended the conference held by ICPEN in Poland 

https://gcca.gov.ge/index.php?m=372&news_id=1503 

Levan Kalandadze met with State Secretary of the Federal Ministry for Economic Affairs and Climate Action of Germany

https://gcca.gov.ge/index.php?m=372&news_id=1502 

The representative of the GCCA participated in the conference organized by the Competition Protection Commission of the 
Republic of Armenia  - https://gcca.gov.ge/index.php?m=372&news_id=1523 

The GCCA and the publishing company “Palitra L” collaborated to host a book exhibition and sale 

https://gcca.gov.ge/index.php?m=372&news_id=1519 

Irakli Lekvinadze participated in the 14th Local Economic Development Forum in Tbilisi 

https://gcca.gov.ge/index.php?m=372&news_id=1518 

The American consulting company LINC initiated a meeting with the Agency’s representatives 

https://gcca.gov.ge/index.php?m=372&news_id=1517 
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Anti-Dumping Measures

Strategic Markets Monitoring  

INVESTIGATION

The Georgian Competition and Consumer Agency (GCCA) determined to approve the “Georgian Manufacturers Association” application 

and conduct an anti-dumping investigation. 

•	 The case concerns the alleged imports of armature and wire rods, originating from the Russian Federation and Iran, into the 

customs territory of Georgia, and thereby causing injury to the domestic industry of Georgia.

•	 During the process of determining the admissibility of the application, the estimated dumping margin of the product imported 

from Iran was 21%, and the estimated dumping margin of the product imported from Russia was 5%. According to the information 

processed by GCCA, it is obvious that the quantity and value of imports from Iran and the Russian Federation have increased over 

the time under consideration. 

•	 Between 2021 and 2023, the share of Russian-imported products in Georgia’s total imports climbed from 4% to 42%, and in Iran’s 

case from 12% to 30%. The unit price (USD/ton) for imports from Iran is also declining, however for Russia it is growing in 2022 

compared to 2021 and decreasing in 2023 compared to 2022 and 2021.

•	 https://gcca.gov.ge/index.php?m=372&news_id=1522  

The Georgian Competition and Consumer Agency (GCCA) has conducted a monitoring of the nut market and found that the overall 

market export share of the five major exporting undertakings ranged from 37% to 47% between 2020 and 2023. Nuts were exported 

from Georgia in the largest amount to Italy (32%), followed by Germany (20%), Armenia (7%), and Russia (4%). 

According to GCCA, the market is law concentrated. During the study period, the total market share of the top 5 companies did not 

exceed 47%. This means that there is no single dominant player in the market. Additionally, the necessary conditions for group 

dominance in terms of market shares are not present. Considering the number of companies in the market, the market share of the 

major companies, and the concentration index, it can be concluded that the market is competitive. 

      https://gcca.gov.ge/index.php?m=372&news_id=1521

The Netherlands Authority for Consumers and Markets (ACM) has imposed fines totaling 621,000 euros on five online 

stores for using fake discounts

https://www.acm.nl/en/publications/acm-has-fined-online-stores-using-fake-discounts 

The Autorité de la concurrence has fined four cartels in the pre-cast concrete products sector. Eleven companies 

have been fined a total of €76,645,000 - https://www.autoritedelaconcurrence.fr/en/press-release/pre-cast-concrete-

products-autorite-sanctions-four-cartels-and-imposes-total-fine  

The Italian Competition Authority in the pharmaceutical sector conducted an investigation and established that  Leadiant 

Biosciences and Essetifin  had taken advantage of the weak bargaining position of the buyer to obtain a higher price 

for the drug https://en.agcm.it/en/media/press-releases/2024/6/A524B

The Italian Competition Authority has fined Meta Platforms Ireland Ltd. and its parent company Meta Platforms Inc. EUR 

3.5 million for two unfair commercial practices regarding the creation and management of Facebook and Instagram 

social network accounts

https://en.agcm.it/en/media/press-releases/2024/6/PS12566 

Under the obligations imposed by the GVH, Viber Media, the operator of the Viber app, has been forced to implement a 

series of measures to help consumers better understand the features of the platform and make more informed choices 

about the service - https://www.gvh.hu/en/press_room/press_releases/press-releases-2024/viber-is-making-several-

changes-thanks-to-the-gvh-proceedings 

The Netherlands Authority for Consumers and Markets (ACM) has imposed a fine on game developer Epic Games 

International for using unfair commercial practices aimed at children in its Fortnite game - https://www.acm.nl/en/

publications/acm-imposes-fine-epic-unfair-commercial-practices-aimed-children-fortnite-game 

-The Japan Fair Trade Commission (“JFTC”)  issued cease and desist orders and surcharge payment orders against 

participants in biddings for school lunch service for junior high schools

https://www.jftc.go.jp/en/pressreleases/yearly-2024/May/240522.html

The Autorité de la concurrence has fined Alphabet Inc., Google LLC, Google Ireland Ltd and Google France (hereafter 

“Google”) €250 million for failing to comply with some of the commitments 

https://www.autoritedelaconcurrence.fr/en/article/related-rights-autorite-fines-google-eu250-million

Australian Competiton&Consumer Commission - HSBC Bank Australia Limited (HSBC) has paid penalties totalling 

$33,000 after the ACCC issued it with two infringement notices for alleged contraventions of the Consumer Data Right 

(CDR) rules

https://www.accc.gov.au/media-release/hsbc-pays-penalties-for-alleged-breaches-of-consumer-data-right-rules 

The Italian Competition Authority has imposed a fine of EUR 10 million jointly and severally on two Amazon group 

companies, the Luxembourg-based Amazon Services Europe S.à r.l. and Amazon EU S.à r.l.n

https://en.agcm.it/en/media/press-releases/2024/4/PS12585 

Significant cases implemented in the direction of competition policy
International Review 
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THE GCCA HAS INITIATED AN INVESTIGATION INTO ALLEGED DUMPING 
IMPORTS OF SPECIFIC TYPES OF ARMATURE IN GEORGIA

IN TERMS OF ANTI-DUMPING MEASURES, THE AGENCY CONCLUDED TWO CASES INVOLVING ALLEGED DUMPING 
PRICES OF FILTER CIGARETTES IMPORTED FROM ARMENIA AND AZERBAIJAN, AS WELL AS THREE SECTORAL 
MONITORING OF LOCAL INDUSTRY IN THE FOOD, FERTILIZER AND CONSTRUCTION SECTORS

AT PRESENT, THE GCCA IS INVESTIGATING 8 COMPANIES OPERATING IN THE PHARMACEUTICAL MARKET. THE 
INVESTIGATION RELATES TO THE ESTABLISHMENT OF EXCLUSIVE CONDITIONS IN THE ELECTRONIC COMMERCE 
MARKET AND THE CASE OF THE RUSTAVI AUTO MARKET.

IN 2024, THE GCCA DECLARED SIX COMPLAINTS INADMISSIBLE.

Ltd “Outlet”  

IN THE SECOND QUARTER OF 2024, THE GCCA CONFIRMED 26 VIOLATIONS OF CONSUMER 

GROUP RIGHTS. BETWEEN THEM:

FINES TOTALING UP TO 16,000 GEL WERE ISSUED ON 8 TRADERS FOR FAILING TO COMPLY WITH 

THE AGENCY’S OBLIGATIONS.

34 COMMITMENT AGREEMENTS WERE SIGNED IN FAVOR OF THE CONSUMER. Between them:

Mechanisms for protection of consumer rights and obtained results

Ltd “Dilsi 2020” Ltd “icity”

Ltd “Dilsi”

Ltd “West Group” 

Ltd “Sami” (Facebook 
page - Sami • Three)

Ltd “iMarketi”

Ltd “Saturn” (online store - 
“VELI.store”)

Ltd “TNET” 

JSC “TTL USA Group”

Ltd “Onemoll” 

Ltd “Sunline” 

Ltd “GRC”

Ltd “Inex Group”

Ltd “Grand Light” 
5603, 12 GEL

Online Store “urbanindustry” 
600 GEL

Nugzar Kurbanov
600 GEL

Ltd “IM Group”
600 GEL

Ltd “9 Dragons Empire” 
600 GEL

Ltd “Opatrade”
6524, 68 GEL 

Ind. Entrepreneur Tea Getsadze
600 GEL

Natural Person Anar Aslanov
600 GEL

Ltd “LCWaikiki GE”

Ltd “iStyle”

Ltd “Electron”

Ltd. “Citycom”

Ltd “Delfos Group”

Ltd “Techno Boom” 

Ltd “Outlet”  

Ltd “Rovers Retail” 

Ltd “Nanotech”

Ltd “Silk Post”

Ltd “Excel 
Electronics”

Ltd „Ecommerce.
Georgia 2023” 

Ltd “Aversi-
Pharma” 

Ltd “iTrader”

Ltd “Technolab 
Retail”

Control of concentrations implemented with prior mandatory notification

Local and International Cooperation Formats

•	 Have developed more than 30 bylaw documents other guideline materials based on twinning recommendations. The first 
national strategy for the protection of consumer rights was prepared with the involvement of regulatory bodies.

•	 Around 80 round tables, seminars, and workshops were held with various target audiences. Representatives from government 
and parliamentary authorities, business, non-governmental and academic sectors, civil society, regulatory bodies, the 
judiciary, and the media participated in the meetings. Four work-study visits were conducted to Vienna and Vilnius, which 
were extremely beneficial in terms of improving the Agency’s staff qualifications.

ACCORDING TO THE PROJECT’S EXPERTS, THE ALIGNMENT OF GEORGIAN COMPETITION LEGISLATION WITH EUROPEAN UNION LAW 
HAS INCREASED TO 75% IN 2022 FROM 60% AT THE PROJECT START STAGE. ADDITIONALLY, IN TERMS OF PROTECTING CONSUMER 
RIGHTS, IT HAS INCREASED FROM 70% TO 85%.

IN 2024, THE AGENCY HAS APPROVED 5 CONCENTRATIONS. AT PRESENT, 5 CONCENTRATIONS ARE BEING ASSESSED FOR 
COMPATIBILITY WITH THE COMPETITIVE ENVIRONMENT.

https://gcca.gov.ge/index.php?m=372&news_id=1512

IN LINE WITH THE AGREEMENT SIGNED WITH GCCA, THE TRADERS COMMITTED TO RESTORE THE RIGHTS OF THOSE 
CONSUMERS WHO ALLEGEDLY SUFFERED DAMAGES DUE TO THE TRADER’S POLICY.  

The Competition and Consumer Agency (GCCA) positively evaluates the 
competitive environment in the nut market

An investigation has completed into the baking soda production/sales sector

According to the information of the Georgian Competition and Consumer Agency (GCCA), in the second quarter of 2024, 
11 941 concentrations of undertakings were registered in Georgia.

According to the identified data, in 11 931 cases, the joint income of the parties participating in the registered 
concentrations did not meet the criteria necessary for the origination of the obligation of prior notification in the part of 
the annual turnover. 10 cases met the criteria, however, 7 of them fell under the exceptions and were exempted from 
the notification obligation due to exceptions defined by competition law.

As for 3 cases, according to the data gathered, there was probably an obligation to notify the Agency regarding the 
concentration in prior. As a result, the Agency initiated proceedings against the involved undertakings. The case concerns 
- construction, cement production/distribution and alcohol and other beverage trade sectors.

The closing ceremony for the EU-funded TWINNING project took place on May 23. The project was launched on June 1, 2022, and 
ran for two years. During this time, a team of professionals from the Lithuanian and Austrian competition authorities provided 
consulting and technical support to the Agency as part of the project.
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