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GCCA’s Growing International Role and Global Recognition

GCCA sanctions Rustavi Auto Market

Strategic Markets Monitoring - Outcomes and Trends

In the second quarter of 2025, 7,976 concentrations were registered

Consumer Rights Protection Mechanisms

Training Research Center Activities 

Local and International Cooperation Formats
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During its presidency, the Georgian Competition and Consumer Agency (GCCA) will focus on three strategic priorities in close 

collaboration with ICPEN member countries: 

THE GEORGIAN COMPETITION AND CONSUMER AGENCY (GCCA) HAS RECEIVED PRESTIGIOUS INTERNATIONAL RECOGNITION FOR ITS 

DECISIONS IN THE PHARMACEUTICAL SECTOR AND REFORMS IN THE COUNTRY, WHICH HAVE BEEN IDENTIFIED AS BEST PRACTICES 

BY THE WORLD BANK GROUP AND THE INTERNATIONAL COMPETITION NETWORK (ICN). 

AS PRESIDENT OF ICPEN, THE GEORGIAN COMPETITION AND CONSUMER AGENCY (GCCA) WILL LEAD THE COORDINATION OF 

THE NETWORK’S WORKING GROUPS, OVERSEE THE DEVELOPMENT OF DISCUSSION TOPICS ALIGNED WITH THE STRATEGIC 

AGENDA, CONTRIBUTE TO THE ADVANCEMENT OF GLOBAL CONSUMER PROTECTION STANDARDS, AND HOST AN INTERNATIONAL 

CONFERENCE WITH THE PARTICIPATION OF ICPEN MEMBER STATES.

Strengthening international cooperation by promoting the exchange of best practices, supporting the development of 

global standards, and addressing unfair commercial practices; 

Enhancing consumer protection in digital markets through improved regulatory mechanisms and oversight; 

Advancing the capacity of young consumer protection authorities by fostering closer cooperation with more established 

counterparts.

UNDER THE NOMINATION PROMOTING SUSTAINED COMPETITIVE PROCESSES FOR INCREASED PRIVATE INVESTMENT, JOB 

CREATION, AND CONSUMER WELFARE, THE AGENCY WAS RECOGNIZED FOR A CASE THAT LED TO SIGNIFICANT REFORMS IN 

THE PHARMACEUTICAL SECTOR, FOLLOWING ITS IN-DEPTH MARKET MONITORING AND ENFORCEMENT ACTIONS TARGETING 

ANTI-COMPETITIVE CONCERTED PRACTICES. 

UNDER THE NOMINATION STRENGTHENING PUBLIC PROCUREMENT AND ELIMINATING COLLUSIVE AGREEMENTS TO REDUCE 

BUDGETARY COSTS, THE AGENCY RECEIVED RECOGNITION FOR A LANDMARK DECISION ADDRESSING CONCERTED PRACTICES 

AMONG FOUR COMPANIES PARTICIPATING IN A MUNICIPAL PROCUREMENT PROCESS.

THE DECISION, WHICH REQUIRED THE CONSENSUS OF ALL MEMBER STATES, WAS ADOPTED DURING THE ICPEN 
INTERNATIONAL CONFERENCE, WHICH WAS HELD IN WASHINGTON, D.C., FROM MAY 12 TO 16.

APPROVAL GRANTED

IN THE SECOND QUARTER OF 2025, THE GEORGIAN COMPETITION AND CONSUMER AGENCY 
(GCCA) REGISTERED 7,976 CONCENTRATIONS

CONTROL OF CONCENTRATIONS IMPLEMENTED 
WITH PRIOR MANDATORY NOTIFICATION 

https://gcca.gov.ge/index.php?m=372&news_id=1719 

https://gcca.gov.ge/index.php?m=372&news_id=1714 

In the sector of main water pipeline construction, resulting from the acquisition of 100% of the 
shares in LLC “Comfortmsheni” by individual entrepreneur Davit Begoidze.

In the sector of stationary and mobile li
ting equipment, resulting from the acquisition of 100% of 
the shares in LLC “VEEBA” Rent by LLC “GTC Cranex’’.

In the sector of real estate leasing and rental, resulting from the acquisition of 100% of the 
shares in LLC “Buka” by natural person Gia Gorgoshadze. 

In the sector for the extraction, acquisition, and sale of manganese ore, resulting from the 
acquisition of 100% of the shares in LLC “MNCorp” by natural person Guram Talakvadze.

In the sector of wholesale trade in agricultural machinery, equipment, and accessories, resulting 
from the acquisition of a 40% share in LLC “Agro Motor”s by natural person Yuri Korotchenko. 

https://gcca.gov.ge/index.php?m=372&news_id=1703

https://gcca.gov.ge/index.php?m=372&news_id=1726 

https://gcca.gov.ge/index.php?m=372&news_id=1710 

https://gcca.gov.ge/index.php?m=372&news_id=1699 

https://gcca.gov.ge/index.php?m=372&news_id=1722 

THE GEORGIAN COMPETITION AND CONSUMER AGENCY CONTRIBUTES TO
THE COUNTRY’S ECONOMIC PROGRESS BY CREATING A FAIR BUSINESS CLIMATE,
BUSINESS COMPETITIVENESS, AND EFFECTIVELY ENFORCING CONSUMER RIGHTS.
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GCCA sanctions Rustavi Auto Market with GEL 848,276

https://gcca.gov.ge/index.php?m=372&news_id=1721

CASE OF “E.P.J“- THE COMPLAINT ALLEGED A VIOLATION OF ARTICLE 113 OF THE LAW OF GEORGIA ON COMPETITION, WHICH 

PERTAINS TO UNFAIR COMPETITION BY THE RESPONDENTS. 

CASE OF “INTELLECT MARKET“ - THE COMPLAINT ALLEGED A POTENTIAL VIOLATION OF ARTICLE 10 OF THE LAW BY THE 

PROSECUTION SERVICE OF GEORGIA. 

CASE OF  “SKINEST RAIL GEORGIA”- THE COMPLAINT ALLEGED A POTENTIAL VIOLATION OF ARTICLE 10 OF THE LAW OF GEORGIA 

ON COMPETITION (A POSSIBLE RESTRICTION OF FREE PRICING AND COMPETITION) BY JSC “GEORGIAN RAILWAY”. 

CASE OF  “DELTA DEVELOPMENT GROUP”- THE COMPLAINT ALLEGED A VIOLATION OF ARTICLE 113 OF THE LAW OF GEORGIA ON 

COMPETITION BY LLC „INTELLECT MARKET”. 

CASE OF  “ONLINE MALL” - THE COMPLAINT ALLEGED A VIOLATION OF ARTICLE 113 OF THE LAW OF GEORGIA ON COMPETITION 

BY INDIVIDUAL ENTREPRENEUR NAZI ZHORZHOLIANI.

CASE OF  “ONLINE MALL” - THE COMPLAINT ALLEGED A VIOLATION OF ARTICLE 113 OF THE LAW OF GEORGIA ON COMPETITION 

BY “TSITELKUDA XXI” LLC.

Decisions on inadmissibility

Left without consideration

https://gcca.gov.ge/index.php?m=372&news_id=1704

https://gcca.gov.ge/index.php?m=372&news_id=1695

https://gcca.gov.ge/index.php?m=372&news_id=1691

https://gcca.gov.ge/index.php?m=372&news_id=1720 

https://gcca.gov.ge/index.php?m=372&news_id=1739

https://gcca.gov.ge/index.php?m=372&news_id=1739

https://gcca.gov.ge/index.php?m=372&news_id=1707 

https://gcca.gov.ge/index.php?m=372&news_id=1735 

Interim Report on Gasoline and Diesel Market Monitoring

Interim Report on the FMCG Market

GCCA Launches Monitoring of the Retail Market for 
Pesticides and Agrochemicals 

FMCG

Remains under observation by the agency within the monitoring framework

agrochemicals
 market

auto fuel
market

tobacco market

Strategic Markets Monitoring

THE GEORGIAN COMPETITION AND CONSUMER AGENCY (GCCA) HAS INITIATED MONITORING OF THE RETAIL MARKET FOR PESTICIDES 

AND AGROCHEMICALS IN RESPONSE TO A FORMAL REQUEST FROM THE NATIONAL FOOD AGENCY OF GEORGIA. THE OBJECTIVE 

OF THIS INITIATIVE IS TO EVALUATE CURRENT MARKET DYNAMICS AND ANALYZE PRICING PRACTICES BOTH MARKET-DRIVEN AND 

POTENTIALLY NON-MARKET-BASED WITHIN THE FRAMEWORK OF COMPETITION LAW, WITH THE ULTIMATE GOAL OF ENHANCING THE 

COMPETITIVE ENVIRONMENT. 

BASED ON AVAILABLE DATA, 7,964 CASES DID NOT MEET THE CRITERIA FOR MANDATORY PRIOR NOTIFICATION, AS DETERMINED 

BY THE MARKET SHARE OR THE COMBINED ANNUAL TURNOVER OF THE PARTIES INVOLVED.

OF THE REMAINING 12 CASES, 7 WERE EXEMPT UNDER COMPETITION LEGISLATION, RELIEVING THE PARTIES FROM THE 

OBLIGATION TO SUBMIT PRIOR NOTIFICATION TO THE AGENCY.

FOR THE REMAINING 5 CASES, THE GCCA DETERMINED THAT PRIOR NOTIFICATION WAS LIKELY REQUIRED BUT NOT SUBMITTED 

BY THE PARTIES. CONSEQUENTLY, THE AGENCY INITIATED FORMAL PROCEEDINGS AGAINST THESE PARTIES.

IN 2024, THE RETAIL VOLUME OF THE FMCG MARKET REACHED 12,792,211,332 GEL (EXCLUDING VAT), MARKING A 6.75% 

INCREASE COMPARED TO THE SAME FIGURE IN 2023, WHICH WAS 11,983,346,244 GEL.

IN 2024, AT THE RETAIL LEVEL OF THE FMCG MARKET, THE COMBINED MARKET SHARE OF THE THREE LARGEST COMPANIES 

STOOD AT 31.9%, UP FROM 29.9% IN 2023. THE TOP FIVE COMPANIES ACCOUNTED FOR 44.2% OF THE MARKET (COMPARED 

TO 40.6% IN 2023), WHILE THE TEN LARGEST COMPANIES COLLECTIVELY HELD A 55.5% SHARE (UP FROM 50.1% IN 2023). 

THE OVERALL SHARE OF THE ORGANIZED SEGMENT OF THE MARKET REACHED 58.4%.

AT THE RETAIL LEVEL, THE MARKET REMAINED MODERATELY CONCENTRATED IN 2024, WITH A CONCENTRATION INDEX 

OF 706, SLIGHTLY EXCEEDING THE 2023 INDEX OF 397. THERE WAS NO DOMINANT PLAYER WITHIN THE RETAIL SEGMENT 

OF THE MARKET, NOR DID THE MARKET MEET THE NECESSARY CONDITIONS FOR THE EXISTENCE OF GROUP DOMINANCE, 

SUCH AS THE DISTRIBUTION OF MARKET SHARES.

COMPLETED

DECISIONS ON
INADMISSIBILITY ONGOING

LEFT WITHOUT
CONSIDERATION
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THE INVESTIGATION REVEALED THAT IN 2023, THE RESPONDENT UNDERTAKINGS OPERATING WITHIN THE TERRITORY OF THE 

RUSTAVI AUTO MARKET, IMPOSED UNFAIRLY HIGH CHARGES FOR THE USE OF PARKING SPACES. THE PARKING FEES WERE INCREASED 

ON MULTIPLE OCCASIONS, RESULTING IN A SIGNIFICANT DISCREPANCY BETWEEN THE DAILY RATE PER PARKING SPACE AND THE 

“COST-PLUS MARGIN”. THE AGENCY CONCLUDED THAT THESE ACTIONS CONSTITUTED AN ABUSE OF DOMINANT MARKET POSITION, 

SPECIFICALLY THROUGH THE IMPOSITION OF UNFAIRLY HIGH PRICES.

TO PROMOTE A COMPETITIVE ENVIRONMENT IN THE SECTOR AND PREVENT THE ABUSE OF A DOMINANT MARKET POSITION, THE 

AGENCY ISSUED A BINDING RECOMMENDATION.

THE GEORGIAN COMPETITION AND CONSUMER AGENCY (GCCA) HAS COMPLETED AN INVESTIGATION 

INITIATED ON THE BASIS OF A JOINT COMPLAINT SUBMITTED BY AUTO IMPORTERS AND DETERMINED THAT 

LLC “RUSTAVI AUTO MARKET” AND LLC “MIKADO GEORGIA” ENGAGED IN ABUSE OF A DOMINANT POSITION 

IN THE MARKET.

MARKET MONITORING MONITORING

INITIATED

INTERIM REPORTS 

PREPARED ONGOING

DURING THE FIRST QUARTER OF 2025, RETAIL PRICES FOR GASOLINE AND DIESEL IN GEORGIA EXPERIENCED AN UPWARD 

TREND, FOLLOWED BY A STEADY DECLINE THROUGH MAY IN THE SECOND QUARTER. HOWEVER, IN JUNE, RETAIL PRICES AT THE 

COMPANY LEVEL INCREASED BY 10–13 TETRI PER LITER.

THE DECLINE IN RETAIL FUEL PRICES WAS DRIVEN BY LOWER CRUDE OIL PRICES AND, CONSEQUENTLY, PLATTS INDICES. 

NOTABLY, CRUDE OIL PRICES FELL TO $56 PER BARREL IN EARLY MAY 2025, THE LOWEST SINCE 2021. ADDITIONALLY, THE 

GEORGIAN LARI MAINTAINED STABILITY AGAINST FOREIGN CURRENCIES. HOWEVER, IN JUNE, CRUDE OIL PRICES ROSE TO 

$74 PER BARREL BEFORE DECLINING TO $65 PER BARREL.

THE HIGHEST RETAIL FUEL PRICES WERE OBSERVED IN FEBRUARY AND THE FIRST HALF OF MARCH 2025. THEREAFTER, 

PRICES BEGAN TO DECREASE CONSISTENTLY. BY THE END OF MAY, AMONG MAJOR COMPANIES, THE AVERAGE RETAIL PRICE 

OF REGULAR-GRADE GASOLINE HAD DECREASED BY 26–28 TETRI PER LITER, PREMIUM-GRADE GASOLINE BY 17–26 TETRI, 

AND DIESEL BY 18–29 TETRI.

THROUGH MAY, THE REDUCTION IN DOMESTIC RETAIL PRICES ALIGNED WITH INTERNATIONAL MARKET TRENDS. THE PRICE 

INCREASE IN JUNE WAS LIKELY INFLUENCED BY GLOBAL MARKET VOLATILITY, THOUGH FURTHER ASSESSMENT IS NEEDED 

TO CONFIRM ITS ALIGNMENT WITH INTERNATIONAL DEVELOPMENTS.

GCCA’s Growing International Role and Global Recognition
•	 With the unanimous support of nearly 90 member countries, the GCCA has been elected to assume the Presidency of 

the International Consumer Protection and Enforcement Network (ICPEN) for the 2026–2027 term. 

•	 Two landmark decisions issued by the Agency were selected as best practices by the World Bank and the International 

Competition Network (ICN) - a prominent platform comprising competition authorities from approximately 160 countries. 
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ITALIAN COMPETITION AUTHORITY: VIRGIN ACTIVE ITALIA TO PAY 3 MILLION EURO FOR UNFAIR COMMERCIAL PRACTICES 

 https://en.agcm.it/en/media/press-releases/2025/6/PS12879 

BUNDESKARTELLAMT HAS IMPOSED FINES TOTALING €10.5 MILLION ON SEVEN ROAD REPAIR COMPANIES

https://www.bundeskartellamt.de/SharedDocs/Meldung/DE/Pressemitteilungen/2025/05_13_2025_Stra%C3%9Fenbau.
html?nn=52004 

COMMISSION FINES DELIVERY HERO AND GLOVO €329 MILLION FOR PARTICIPATION IN ONLINE FOOD DELIVERY CARTEL

https://ec.europa.eu/commission/presscorner/detail/en/ip_25_1356

ITALIAN COMPETITION AUTHORITY FINES COOPCULTURE AND SIX TOUR OPERATORS ALMOST 20 MILLION EURO

https://en.agcm.it/en/media/press-releases/2025/4/PS12603- 

BELGIAN COMPETITION AUTHORITY SANCTIONS JOHNSON & JOHNSON CONSUMER, BOEHRINGER INGELHEIM AND 

HALEON IN RELATION TO AN ANTI-COMPETITIVE CATEGORY MANAGEMENT ARRANGEMENT FOR THE PLACEMENT OF 

OTC MEDICINES IN PHARMACIES  - https://www.belgiancompetition.be/sites/default/files/content/download/files/20250424_
Press_release_16_BCA_0.pdf 

THE FEDERAL COURT HAS ORDERED VOCATIONAL COLLEGE CAPTAIN COOK COLLEGE TO PAY PENALTIES OF $20 

MILLION FOR ENGAGING IN SYSTEMIC UNCONSCIONABLE CONDUCT AND $750,000 FOR MAKING FALSE OR MISLEADING 

REPRESENTATIONS TO STUDENTS IN CONNECTION WITH ONLINE DIPLOMA COURSES UNDER THE FORMER VET FEE-HELP 

LOAN PROGRAM

https://www.accc.gov.au/media-release/captain-cook-college-site-group-and-blake-wills-to-pay-total-penalties-of-304-
million-for-unconscionable-conduct-towards-students 

HELLENIC COMPETITION COMMISSION (HCC) ACCEPTED THE SETTLEMENT PROPOSAL SUBMITTED BY THE COMPANY 

“ATLANTA SA’’ AND IMPOSED A REDUCED FINE AMOUNTING TO 127.314 EUROS   

https://www.epant.gr/en/information/press-releases/item/3149-press-release-fine-imposed-on-an-undertaking-active-

in-the-market-of-ready-to-eat-cereal-following-a-decision-adopted-under-the-settlement-procedure.html 

ITALIAN COMPETITION AUTHORITY: FINES TOTALLING OVER €32 MILLION IMPOSED ON NOVAMONT AND ITS PARENT 

COMPANY ENI FOR ABUSE OF DOMINANT POSITION - https://en.agcm.it/en/media/press-releases/2025/6/A573- 

Significant cases implemented in the direction of competition policy
International Review

www.gcca.gov.ge

info@gcca.gov.ge

154 Davit Aghmashenebeli Ave, Tbilisi 0102, 

Business Center “Green Office”
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GCCA • საქართველოს კონკურენციისა და მომხმარებლის დაცვის სააგენტო 

GCCA • Georgian Competition and Consumer Agency

https://gcca.gov.ge/index.php?m=372&news_id=1696 

https://gcca.gov.ge/index.php?m=372&news_id=1694 

https://gcca.gov.ge/index.php?m=372&news_id=1741 

https://gcca.gov.ge/index.php?m=372&news_id=1731 

https://gcca.gov.ge/index.php?m=372&news_id=1698 

Consumer Rights Protection

THE AGENCY HAS ESTABLISHED A VIOLATION OF THE LAW OF GEORGIA ON THE PROTECTION OF CONSUMER 
RIGHTS IN THE NATURAL JUICE PRODUCTION SECTOR, CONFIRMING AN INSTANCE OF UNFAIR COMMERCIAL 
PRACTICE COMMITTED BY LLC “CAMPA.”

THE AGENCY HAS ESTABLISHED A VIOLATION OF THE LAW OF GEORGIA ON THE PROTECTION OF CONSUMER 
RIGHTS IN THE VEHICLE TRADE SECTOR, RELATED TO AN INSTANCE OF UNFAIR COMMERCIAL PRACTICE.

THE AGENCY HAS ESTABLISHED A VIOLATION OF THE LAW OF GEORGIA ON THE PROTECTION OF CONSUMER 
RIGHTS IN THE CONSTRUCTION AND RENOVATION MATERIALS SECTOR, CONFIRMING AN INSTANCE OF UNFAIR 
COMMERCIAL PRACTICE COMMITTED BY LLC “NOVA”.

THE AGENCY HAS DETERMINED THAT “IPHONE GEORGIA“ LLC (TECHNOLAB) ENGAGED IN MISLEADING 
COMMERCIAL PRACTICE

THE AGENCY HAS DETERMINED THAT “SALEMART.GE” ENGAGED IN MISLEADING AND MANIPULATIVE 
COMMERCIAL CONDUCT THROUGH THE USE OF DARK PATTERNS.

Training Research Center Activities

Local and International Cooperation Formats

მომხმარებლის უფლებების დაცვის 
მიმართულებით დადგენილი

10 სტანდარტი

Irakli Lekvinadze participated in the international conference dedicated to European Competition Day 

https://gcca.gov.ge/index.php?m=372&news_id=1723 

GCCA and UOKiK held working meeting on consumer protection under ICPEN mentorship program 		
https://gcca.gov.ge/index.php?m=372&news_id=1706

Deputy Chairman of the GCCA, Levan Kalandadze, delivered a speech at the Conference in Romania 

https://gcca.gov.ge/index.php?m=372&news_id=1705 

Irakli Lekvinadze highlights Georgia’s progress in Consumer Protection at ICPEN conference

https://gcca.gov.ge/index.php?m=372&news_id=1716 

Georgian Competition and Consumer Agency Publishes 2024 Annual Report 

https://gcca.gov.ge/index.php?m=372&news_id=1702 

Irakli Lekvinadze Participates in the Tbilisi Regional Forum on Sustainable Development 				  
https://gcca.gov.ge/index.php?m=372&news_id=1730 

GCCA representatives participate in UNCTAD working group webinar

https://gcca.gov.ge/index.php?m=372&news_id=1693 

The Georgian Competition and Consumer Agency and the Agency for Protection of Competition of Montenegro 
have signed a Memorandum of competiton 

https://gcca.gov.ge/index.php?m=372&news_id=1712 

GCCA Chairman Irakli Lekvinadze participates in ICN Annual Conference in Edinburgh at the invitation of 
ICN and CMA 

https://gcca.gov.ge/index.php?m=372&news_id=1711  

Irakli Lekvinadze, delivered a speech at the event commemorating Insurance Day 

https://gcca.gov.ge/index.php?m=372&news_id=1708 

Irakli Lekvinadze Presents 2024 Annual Report to the Parliament of Georgia 

https://gcca.gov.ge/index.php?m=372&news_id=1737 

GCCA has initiated the development of its anti-corruption strategy document 

https://gcca.gov.ge/index.php?m=372&news_id=1736 

GCCA Representatives Participate in Third ICPEN Mentorship Program Meeting 

https://gcca.gov.ge/index.php?m=372&news_id=1734
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THE CASE CONCERNS THE PROVISION OF MISLEADING INFORMATION TO CONSUMERS REGARDING THE MAIN INGREDIENTS OF THE 

COMPANY’S PRODUCT, “100% CHERRY AND POMEGRANATE JUICE.” ACCORDING TO THE AGENCY’S ASSESSMENT, THE LABELING 

USED BY LLC “CAMPA” CONTAINED CONTRADICTORY INFORMATION THAT EITHER MISLED OR HAD THE POTENTIAL TO MISLEAD 

CONSUMERS ABOUT THE ACTUAL COMPOSITION OF THE PRODUCT.

IN THE CASE UNDER REVIEW, THE TRADER DELIBERATELY ALTERED THE ODOMETER READING OF A VEHICLE, REDUCING THE MILEAGE 

FROM 190,952 KM TO 55,000 KM, THEREBY PROVIDING THE CONSUMER WITH INACCURATE AND MISLEADING INFORMATION AT THE 

TIME OF THE TRANSACTION.

THE AGENCY EMPHASIZES THAT MILEAGE IS A FUNDAMENTAL FACTOR IN DETERMINING THE VALUE OF A VEHICLE AND CONSTITUTES 

A MATERIAL TERM OF THE CONTRACT. THE DISTORTION OR CONCEALMENT OF ODOMETER DATA UNDERMINES THE STANDARD 

OF INFORMED CONSUMER CHOICE, BREACHES CONTRACTUAL OBLIGATIONS, AND CREATES FALSE LEGAL EXPECTATIONS. SUCH 

CONDUCT IS QUALIFIED UNDER GEORGIAN LAW AS A MISLEADING COMMERCIAL PRACTICE.

IN ACCORDANCE WITH THE AGENCY’S DECISION, THE TRADER IS OBLIGATED TO ENSURE FULL, CLEAR, TRANSPARENT, AND ACCURATE 

DISCLOSURE OF ODOMETER READINGS TO CONSUMERS AT THE TIME OF SALE.

AS PART OF THE INVESTIGATION, THE AGENCY DETERMINED THAT DURING PROMOTIONAL AND DISCOUNT CAMPAIGNS, THE 

TRADER FAILED TO PROPERLY MANAGE INVENTORY AND DID NOT PROVIDE CONSUMERS WITH ACCURATE AND CLEAR INFORMATION 

REGARDING PRODUCT AVAILABILITY ON ITS WEBSITE. CONSEQUENTLY, CONSUMERS BECAME AWARE OF THE STOCK SHORTAGES 

ONLY AFTER THE PROMOTIONAL PERIOD HAD ENDED, THEREBY MISSING THE OPPORTUNITY TO BENEFIT FROM THE ADVERTISED 

DISCOUNTS.

THE GCCA UNDERSCORES THAT TRADERS ARE OBLIGATED, BOTH PRIOR TO ENTERING INTO CONTRACTUAL RELATIONS AND 

THROUGHOUT THE DURATION OF DISCOUNT CAMPAIGNS, TO PROVIDE TIMELY UPDATES AND CLEAR, UNAMBIGUOUS INFORMATION 

REGARDING PRODUCT AVAILABILITY. IF TIMELY UPDATES ARE NOT FEASIBLE, TRADERS MUST OFFER ALTERNATIVE PRODUCTS OF 

THE SAME CATEGORY (WHERE AVAILABLE) AT THE DISCOUNTED PRICE VALID ON THE DATE THE CONSUMER PLACED THE ORDER. 

MOREOVER, IF A CONSUMER HAS PLACED AN ORDER AND COMPLETED A PURCHASE DURING THE DISCOUNT PERIOD, THEY MUST 

NOT INCUR ANY DISADVANTAGE AS A RESULT OF THE TRADER’S IMPROPER STOCK MANAGEMENT.

SPECIFICALLY: 1. THE TRADER OFFERS PRODUCTS THAT CLOSELY RESEMBLE ORIGINAL APPLE INC. GOODS IN BOTH APPEARANCE 

AND PACKAGING, DESPITE NOT BEING MANUFACTURED BY APPLE. THIS DISTINCTION IS NOT COMMUNICATED TO CONSUMERS AT 

THE TIME OF PURCHASE. 2. ADDITIONALLY, THE WARRANTY DOCUMENTATION INDICATES “APPLE” AS THE BRAND AND PRODUCT 

NAME, EVEN THOUGH THE TRADER HAS CONFIRMED THAT IT DOES NOT SELL ORIGINAL PRODUCTS PRODUCED BY APPLE INC.

PURSUANT TO GEORGIAN LEGISLATION, THE AFOREMENTIONED PRACTICES CONSTITUTE A VIOLATION OF CONSUMER PROTECTION 

LAW. SUCH CONDUCT HAS THE POTENTIAL TO MISLEAD CONSUMERS OR CREATE FALSE OR DECEPTIVE IMPRESSIONS. IT IS IMPORTANT 

TO UNDERLINE THAT, IN ACCORDANCE WITH THE PRINCIPLE OF INFORMED CHOICE, CONSUMERS ARE ENTITLED TO RECEIVE FULL, 

ACCURATE, AND COMPREHENSIVE INFORMATION PRESENTED CLEARLY AND UNDERSTANDABLY IN THE STATE LANGUAGE PRIOR TO 

THE PURCHASE OF ANY GOODS OR SERVICES. A FAILURE TO ENSURE THIS RIGHT UNDERMINES THE CORE PRINCIPLES OF FAIR AND 

TRANSPARENT COMMERCIAL PRACTICE.

THE AGENCY ESTABLISHED THAT THE TRADER FAILED TO PROVIDE CONSUMERS WITH INFORMATION REQUIRED UNDER APPLICABLE 

CONSUMER PROTECTION LAWS REGARDING ITS COMMERCIAL POLICIES. THIS OMISSION HAS THE POTENTIAL TO HARM NOT ONLY 

THE INDIVIDUAL WHO SUBMITTED A COMPLAINT TO THE AGENCY BUT ALSO ANY PROSPECTIVE CONSUMER INTERACTING WITH THE 

PLATFORM.

AS PART OF ITS INVESTIGATION, THE AGENCY FOCUSED ON SPECIFIC MISLEADING TACTICS EMPLOYED BY THE TRADER, INCLUDING: 

1. ARTIFICIALLY LIMITED TIME – FALSE COUNTDOWN TIMER; 2.INACCURATE STOCK INFORMATION – BY FALSELY INDICATING LIMITED 

PRODUCT AVAILABILITY, THEREBY MISLEADING CONSUMERS REGARDING PRODUCT SCARCITY; 3.USE OF INAUTHENTIC CONSUMER 

REVIEWS AND MISLEADING PRODUCT DESCRIPTIONS. 

THE GCCA CONSIDERS THE SIMULTANEOUS USE OF MULTIPLE DARK PATTERNS TO EXERT SIGNIFICANT UNDUE INFLUENCE ON 

CONSUMER DECISION-MAKING, THEREBY UNDERMINING THE ABILITY TO MAKE INFORMED AND RATIONAL CHOICES. 

As part of its commitment to raising awareness among youth about competition policy and consumer rights, the GCCA carried out 

a series of regional meetings. These initiatives aimed to enhance the legal and civic consciousness of young people, particularly by 

equipping them with the necessary knowledge and skills to understand and exercise their rights. The meetings specifically targeted 

students living in regions populated by ethnic minority communities and in villages located near the dividing lines adjacent to the 

occupied territories of Georgia.

Engagements were held with students from public schools in the following locations: Arashenda village (Gurjaani 

Municipality), Ganjala village (Lagodekhi Municipality), Karajala village (Telavi Municipality), Lambalo village (Sagarejo 

Municipality), Kasumlo village (Marneuli Municipality), Lamiskana village (Kaspi Municipality), Osiauri village (Khashuri 

Municipality), and Tseronisi village (Kareli Municipality). Additional meetings were conducted with students from Public 

Schools N 1 and N 2 in Sachkhere Municipality, Public Schools N 4 and N 7 in Zestaponi Municipality, as well as schools in 

Bershueti and Ditsi villages (Gori Municipality), and Tseronisi and Dvani villages (Kareli Municipality).

As part of its informational and educational initiatives, representatives of the Georgian Competition and Consumer 

Agency (GCCA) engaged with graduating students in comprehensive sessions focused on consumer rights and protection 

mechanisms. The discussions further covered the core principles of competition policy, supported by relevant case studies. 

Conducted in an interactive question-and-answer format, these sessions provided students the opportunity to pose 

meaningful questions, which were thoroughly addressed by the Agency’s representatives.

This initiative aims to ensure equal educational opportunities by facilitating access to vital information across all regions of 

Georgia. Its core objective is to raise awareness and promote civic engagement among regional youth, enabling them to 

play an active role in protecting their rights and contributing to a more informed and responsible society.

As part of its commitment to raising awareness among youth on competition policy and consumer rights, promoting their active 

participation in public policy development, and supporting their professional growth, the Georgian Competition and Consumer 

Agency (GCCA) conducted a series of interactive meetings with university students.

In support of students’ career development and employment 
opportunities, the GCCA continues to collaborate closely 
with higher education institutions. Within this framework, 
representatives of the Agency participated in the 
Employment Forum organized by the Georgian National 
University (SEU).

The event provided students with the opportunity to meet 
representatives from various public and private institutions 
in a single space and to gain insight into current labor 
market demands and career prospects.

An informational session was held in an interactive format, 
during which students received comprehensive information 
from GCCA representatives regarding consumer rights 
protection mechanisms and relevant legal tools available 
to them.

An engaging, interactive meeting was conducted with 
members of the European Law Students’ Association (ELSA 
Georgia). Students actively participated in discussions, 
posed insightful questions, and shared valuable 
perspectives, highlighting their keen interest and readiness 
to engage with consumer protection and competition 
policy. The session emphasized significant GCCA decisions, 
enabling students to deepen their understanding of the 
legislative framework governing competition policy and 
the Agency’s mandate.

The Georgian Competition and Consumer Agency (GCCA) 
held an educational session with students of the Technical 
University, focusing on practical consumer protection issues 
relevant to daily life. Discussions covered how consumers 
can make informed decisions, key considerations for online 
and in-store purchases, and steps to protect their rights in 
problematic situations.

Within the framework of the Youth Agency’s thematic camp 
at the Kvareli Justice Training Center, the GCCA organized a 
meeting to educate young participants on consumer rights 
protection. The session aimed to equip attendees with 
practical knowledge for everyday scenarios, including how 
to assert their rights, confidently engage with businesses 
and public institutions, avoid falling victim to fraud or 
deceptive marketing, and identify appropriate authorities 
to contact in case of violations.

THE PROJECT IS IMPLEMENTED BY THE GCCA’S TRAINING RESEARCH CENTER IN COOPERATION WITH THE MINISTRY 
OF EDUCATION, SCIENCE, AND YOUTH. 

THROUGHOUT 2025, THE GCCA WILL CONTINUE ITS PROACTIVE UNIVERSITY OUTREACH PROGRAM IN TBILISI 
AND REGIONAL AREAS. THESE SESSIONS, LED BY AGENCY STAFF, WILL REVIEW SIGNIFICANT COMPETITION 
POLICY DECISIONS, CURRENT CHALLENGES, AND ESTABLISHED CONSUMER PROTECTION STANDARDS. THE 
INITIATIVE AIMS TO ENHANCE STUDENTS’ UNDERSTANDING OF THEIR RIGHTS AND PROMOTE ACTIVITIES THAT 
STRENGTHEN CONSUMER PROTECTIONS.

REGIONAL MEETINGS IN SCHOOLS

UNIVERSITY INITIATIVES 

PARTICIPATION IN THE SEU EMPLOYMENT FORUM

INTERACTIVE SESSION WITH SEU STUDENTS

MEETING WITH ELSA GEORGIA REPRESENTATIVES

INTERACTIVE SESSION WITH TECHNICAL UNIVERSITY STUDENTS

SESSION AT KVARELI JUSTICE TRAINING CENTER, AS PART OF THE YOUTH AGENCY’S 
THEMATIC CAMP


